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irfual the
ping Sex Industry

1 By Eric J. White

| guess I'm an information junkie. | sit around waiting to see the new things happen in the world. Every
now and then, up pops a new idea. Almost immediately, like a virus, you get imitators, companies that
just sit around waiting for someone to come up with something new that they can copy.

ontrwed on page 166
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Contrued from page 160

You see a form of this often in the news industry. How many
of us have at least five fulltime news channels in our cable line-
up? It started with CNN, and presto, a few years later all the
major networks had their own 24-hour allnews stations. The
only problem is, there isn't that much news to go around. if you
take a moment and scan arcund the news channels, you will
see the same stories regurgitated on every network in a matter
of a few minutes.

This was very apparent during the presidential election. In a
rush to be the first to name the new president, one network
announced a winner in Florida with a very small percentage of
jpolis reporting. Immediately the other stations picked up on
this, and inside of an hour, the entire country thought they knew
who the next president was.

As we all know now, they were wrong. When the facts finally
came out, it appeared that the source was more of a talk show
than a news-reporting agency — and they were making the
news instead of reporting the news after it happened. Many
say it actually influenced the results.

It seems to be the same for the adult industry.

Now, 'm not new to the adult industry, I've been in it since
the early video days. So, for the “modern adult industry” as |
will cal it, I've been around since the beginning.

The business of mass commercial sex really started with the
advent of the VCR. Sure, there were adult products before
wideo: the early days of movie theaters showing Deep Throat
and Behind the Green Door, and of course magazines ke Play-
bay, Hustler, and Penthouse. But mast of these items required
you to announce to the world you were interested in sex in
order to participate. To see an actual adult movie, the average
Buy had to go to an adult movie theatre and run the risk of his
neighbor or coworker finding out his particutar fetish.

You could safely get your Hustler through the mail, but that
had to be planned in advance with a subscription. For mare
immediate needs, you had to go into a sex shop — i you could
find one, and if they were legal in your town. And if you were a
“respectable citizen,” you couldn't run this risk,

In the early "80s, the magic of Home Video came to every
neighborhood in America. Now it was a simple matter to rent
or buy a VCR “just to watch movies and Disney with the famdy.”
Then, while you were in the video store on a ‘legit” mission to
get Rambo, you could skp into the back room or Blue Book,
and take home a copy of Rambone as well. You could proudly
walk into your house in full view of neighbors and friends with
no shame. You just had “family movies,” after all, right?

Of course, all of us in the video store business at the time
knew the real story. We all had those “family movies,” but
upwards of 70% of the profits for the store came from your
selection of adult movies. This created a huge market for all
types of studios to make low budget, low quality sex movies.
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S, re-recorded
on the new medium.

with Etle or no plot. | remember buying “full length features”
for as little as 53.00 wholesale. The American public was insa-
tiable. And, as long as we kept it low key, we made money for
a few years,

The independent video stores stll make their ving this way
because the Blockbusters can't afford the ‘negative image” of
having adult movies. So, after a few years of rapid growth and
expansion, there was a massive shakeout. The market settied
into a pattern of Blockbuster stores, and small Mom & Pop's
with a back room in each town. Since then, the late ‘80s, very
litthe has changed in cur industry. Sure, we have DVDs now,
some with branching stories and “multiple angles’ (and some
with merely supposed multiple angles, but that's another issue)
— but that has been the sole technological achievement in the
adult video industry for more than 20 years. With few excep-
tions, most of what is on adult DVDs is just the same thing that
was on VHS, rerecorded on the new medium.

What has the industry done to advance itself? Not much. Why?

ks it that a certain amount of money can be made just by sit-
ting there troweling out the same material, over and over? | stil
haven't seen an adult movie with a decent storyline since the
Taboo American Style series (as | recal, the tapes of this series
in our store actually wore cut from multiple rentals.)

Now, let's talk about high tech and sex. As history has
repeatedly demonstrated, every new indusiry has a sexual
aspect that grows rapidly — maybe even propels the industry
forward — for a while, until the rest of it caiches up. As those
of us that have been around for a while know, the computer/
sex relationship really started with a few adult computer games.
Then, when BBS systemns (computer Bulletin Board Systems)
came out, the most popular ones were trading adult materials.
Chat groups, computer pictures, animated sex; all were to be

Continued on page 168
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Why? Is it because we're not a considered by many o be a
“legit’ industry? Perhaps. | know many of the best engineers.
don't want to be associated with an adult project. It tends to
not look so good on a resume when they apply at IBM. Most
of the people in this industry don't want their friends and neigh-
bors to know what it is they do, so they set up "screens’ to
work behind. You would think this would give them the opportu-
nity to take more chances, not less. Hidden from view, they
could safely make mistakes without suffering the public image
damage. 5o, that can't be it.

What else could it be? My experience in the adult industry has
been a lack of interest from most of the pecple 've spaken to
about new ideas. There also seems to be a desire for only get-
ting the quick buck. (Warranty? What's a warranty?)

Before you turn the page, let me explain.

About six years ago, the Web was starting to grow almost
exponentially, and streaming media was getting quite popular,
A small group of us looked over the emerging technologies,
and tried to make an educated guess at what the next great
thing could be.

| remember futuristic movies from my formative years, ke
1976's Logan's Run, where you could dal up a girl on the tele-
vision of the day, and she would appear, | remember seeing
Natabe Woods's last movie in 1983, Brainstorm, where you
could actually record an experience and play it back for your-
seff or anyone, complete with all the sensations and feelings
Director James Cameron revisited this theme again in 1995's
Strange Days. In fact, the big appeal in the movie was that you
could satisty whatever fetish you may have just by inserting a
disc in the player.

It made me start thinking. All these movies keep revisiting the
desire for a guiltfree on-demand sexual experience. To be able
to dial in what you want without the hassles or the moming
after. It seemed to me that no one in the adult industry was
listening. Sure, they made a variety of movies, but never
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apphed the technology to making the experience feel more real.

When | discussed these ideas with the elders of the adult
industry, | got basically a yawn from them. It seemed to me
that there were only a few possible answers for the total lack
of technological achievement.

1. They didn't understand how to do it. This is a strong
possibility, because most of the elders come from the
16mm,/35mm film era. Learning video technology was a
manageable step, but beyond that, forget it.

2. They didn't want to do it. Wed, | count this out, since
one thing the adult industry has always known how to do
is make money.

3. They didn't have to do it. This is the one | think is most
Bkely. Since as we all know, you can sell adult movies with
out a plot as long as they have good sex scenes and
beautiful actors. There was no motivation to do anything
new, since they were making a comfortable living just using
the same formula over and over again. They even use the
time-tested method of looping and,/for compiling movies ...
essentially seling the same movie cut up and pasted back
together a different way. With this as a motivation, | guess it
should be no surprise that very litthe “new technalogy” has
found it's way to the adult marketplace.

Next time, we'll discuss what is being done on the sexual tech-
nology front and who's doing it, including more of my own experi-
ences in bringing a new high tech product to the adult industry. «

Eric J. White is the Inventor of the Virtual Sex Machine fwww.
virtualsexmachine.com), the world's first virtual reality sexual
simulation system designed for use with a home PC. He is also
the CEQ and chief scientist of Virtual Reality Innovations Inc., an
Internet and electronics engineering firm specializing in virfual
reality technologies.



QUICKBIT

Virtual Innovations offers affiliates as much as $110.90 per sale if you put a link on your
Website to sell the Virtual Sex Machine. “All you have to do is send the customers 2 no cost
or hassle on your part!” says the company. Virtual Innovations is also looking for content
partners to supply movies for use with the Virtual Sex Machine. “If you have any gonzo films,
or first-person perspective video in your libraries, we are paying top dollar for it. It doesn’t have
to be new, and it won't compete with any other distribution method you are now using” For
more information or to sign up for the affiliate program, go to www.virtualsexmachine.com or
www.vrinnovations.com.




